There is a new kid in the neighborhood!

Well, anyone who has driven on 14 Mile Road between Van Dyke and Mound has obviously looked over at what used to be the Thomasville Furniture store and said “what is Bowling IQ?”.   I have decided to interview Sean Klug to answer some of the questions surrounding this new and innovative business for our sport.
Libbi:  What is Bowling IQ and how are you involved?
Sean:  Bowling IQ is a multi faceted business that for the first time provides consumers with the opportunity to come and see every piece of bowling equipment that is on the market.  Through our educational opportunities provided by partnerships with industry manufactures and other industry leaders, we will be able to provide Proprietors, Pro-shop operators and consumers with access to all of the latest technology and insight. The belief is that the more educated someone is the more apt they are to repeat that behavior.  Our goal is to help educate everyone who comes through our doors, and in turn raise their Bowling IQ.  My direct involvement will be in the training programs we will offer for both bowlers and coach’s education. 
Libbi:  How did it come about?

Sean:  It really started 29 years ago with John and Paul DiLaura’s vision of providing pro-shops who didn’t have the capital to carry inventory a place to be able to come a pick up product as they needed it.  Many things in the market place have changed, and we saw an opportunity with Bowling IQ to help the consumer become more comfortable with the options that are available, while still being able to keep the sale local.  With the increase in the number of equipment options and the advent of the internet, it is difficult if not impossible for our Pro-shop partners to stock every item in every size.  They now have a partner in Bowling IQ who can work directly with them to achieve that goal.
Libbi:  Is this the first of its kind?

Sean:  The simple answer is yes.  Hunting has Cabela’s, golf has Carl’s Golfland, and bowling now has Bowling IQ.  The major difference is our commitment to the local shops’ growth and sustainability.
 Libbi:  Describe the physical facility for our readers.

       Sean: Some basic facts are:
· Bowling IQ is a 37,000 sq ft building featuring

· 8 total lanes

· 4 Brunswick Lanes

· 4 Qubica/AMF Lanes

· 4 Meeting Rooms

· 2 Classroom/ party rooms

· Room 1 seats – 100

· Room 2 seats – 40

· 1 Boardroom – seats 8

· 1 Small meeting space – seats 4

· Audio / Video

· 12 Flat screen TV’s

· State of the art Zoned sound system

· 4 Dish boxes and Blue ray player

· Each classroom/party room is equipped with a computer docking station that directly links to the flat screen monitors.

· Amenities

· Leather seating throughout the bowling area

· Two spacious concession areas

· Glass dividing wall to separate groups and divide the space into 4 lane centers while still enjoying an open feeling

· Showcase Area

· 4,000 Sq Ft area

· Featuring every bowling product you could ever imagine and more

· Ebonite Powerhouse training ball drilling area

· DiLaura Brothers Warehouse

· The best and largest bowling distribution company in the Midwest.

· Features many bowling products

· Basic to advanced bowling equipment

· Machine parts for pinsetters and lane machines

· Cleaning and facility upkeep items for bowling centers

· Full service Mechanic available for scheduled and emergency visits to bowling facilities.

Libbi:  What types of events have you had so far and intend to have at Bowling IQ?

Sean:  We have been able to bring in Storm, 900 Global, Morich and Brunswick in just our first 2 months of operation.  Each provided consumers and pro-shops with the opportunity to try before you buy, as well as an educational classroom piece that actually talks about the science behind the ball design.  We look forward to continuing to provide these types of opportunities.  We were also able to work with many of the local HS programs by recreating the lane conditions they would face at both the Regional and State bowling tournaments.  With our unique set up of 4 AMF lanes, 4 Brunswick lanes and Kegel Kustodian Ion machine we are really able to recreate most bowling conditions.

Libbi:  There is quite an impressive showroom.  How will this affect the pro shop owners?                                
Sean:  It is set up to be an extension of their current space.  We qualify every customer who comes through the door, and record what pro-shop they work with.  That pro-shop actually receives the credit for that sale, and can use that credit on their next wholesale purchase through DiLaura.  IT is really a unique model that we are proud to be a part of.  Now our pro-shop partners can actually make money even when they are not open.
Libbi:  What services will be provided by the staff at Bowling IQ?

Sean:  Our service is strictly related to education.  We will provide information on products, bowler and coaches’ education, mechanics training and seminars on marketing and business practices for pro-shops and proprietors alike. 
Libbi:  How will those services affect the traditional bowling centers?

Sean:  They should benefit all bowling centers.  The question that bowling has been discussing for the past 15-25 years is “how do we attract new bowlers.”  Bowling IQ is designed to take the recreational bowlers through the process of becoming league bowler.  The size of our facility is not large enough to hold or compete for traditional league business, and it is not our goal to do so.  Bowling’s biggest competition is not other bowling locations, its other activities i.e. soccer, baseball, football, basketball, movies, video games, etc.  The sooner we can all realize that and start to pull together in the same direction, the better it will be for all of us.
Libbi:  What is the biggest misconception regarding Bowling IQ?

Sean:  I think initially it was that it was going to be a big box discount store that would destroy all competition.  It really only takes on step inside of the door to realize it is anything but that.
Congratulations, Sean and to all involved for this wonderful facility.  If you would like to go visit and see for yourself, the information is listed below.


Bowling IQ

7023 E 14 mile Rd


Sterling Heights, MI 48312


(586) 268-4001


www.BowlingIQ.com
For comments and ideas, please send me an email at Libbi.fletcher@mdusbc.com


